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The Roger Garlick Media Innovation Award

2012 Entry Form
Deadline: 6 July 2012
	Agency:

	

	Name of campaign being entered:
	

	Advertiser:
	

	Product / Service:
	

	Categories - Best use of: Please tick one of the below categories – full copy set required per category entered

	Cinema
	

	Magazine
	

	Multiple / mixed media
	

	New Media (Web and Mobile)
	

	Newspaper
	

	Out of Home
	

	Radio
	

	Special Events / Stunts
	

	Sponsorships
	

	Television  
	


	Name of person submitting the entry:

(THE PERSON SUBMITTING THE ENTRY WILL RECEIVE ALL KUDOS)  
	

	Telephone number:
	

	Designation:
	

	Email:
	


	Names of people / partner agencies who had significant input in the work submitted:

	Name

	Company
	Position

	
	
	

	
	
	

	
	
	

	
	
	


I have read and hereby agree to comply with the entry rules for the Roger Garlick Award, as posted at www.amasa.org.za
	Name:
	
	Designation:
	

	Signature:
	
	Date:
	


ENTRY CHECKLIST:

	· Campaign signed off by client and flighted between 1 Jan 2011 and 31 May 2012?
	

	· Payment made @R800 per entry (VAT included)
	

	Total Payment made
	R

	· 2 completed original entry forms + disks / play outs / samples / photos etc
	

	· 9 completed copies – entry forms + disks / play outs / photos / support material
	


Please ensure that each of your entries consists of a full pack as detailed above (including additional copies of entry forms). Each judge reviews the entries in isolation before group judging takes place. Any missing disks / copies prevent comprehensive evaluation. The information and motivations must be correct and in full to ensure effective evaluation by the judging panel.
ENTRY REQUIREMENTS:

1. Describe the communication objective(s), and the challenges. (100 words max) 
	


2. Media strategy driven by innovation and consumer insights. Show how your innovative media strategy represents a new, consumer insights based approach, gaining extra receptivity for the brands message and strengthening the brands connection with consumers. (300 words max) 
	


3. Value for Money Economy & Effectiveness. Show how the effort maximized quantifiable value of the investment and generated business results. (100 words) 
	


4. Creative Execution. Show how the media and the message worked together to enhance the overall impact of the effort and engaged with consumers. (75 words max)

	


Invoices: 

Cost per entry is R800 including VAT. For invoices, please contact Margie Main at Cinevation. 
T: 011 329 0600 or margie@cinevation.co.za

Banking Details: 

Account Name: MASA Media Association of South Africa (yes, MASA!)
Branch: Nedbank, Killarney 
Account Number: 1916 033 822 
Branch Code: 19-16-05

Please clearly identify your company and campaign as a beneficiary when completing an ETF payment for the Roger Garlick Award.
Delivery Address for entries:

All entries (2 originals, 9 copies), accompanied by proof of payment to be submitted to AMASA, c/o Owlhurst, 4 Stevens Street, Petervale  or  P.O Box 3246, Rivonia, 2128.  For further information, contact Chirene chirene@owlhurst.com or 011 234 2882.
· Deadline for entries:  6 July 2012
· Finalists will be announced at AMASA’s monthly forum on 1 August 2012.
· Winners will be announced at the 2012 MOST Awards event being held in September
· More information on the Roger Garlick Awards, visit www.amasa.org.za
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