[image: image1.png]AMASA




AMASA Media Management Course at AAA School of Advertising 2009
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For more info please visit www.amasa.org.za   

King regards,

AMASA Cape Town – Education
Our annual Media Management part-time course will again be held at the AAA School of Advertising in Cape Town. 





It is presented by the Advertising Media Association of Southern Africa (AMASA) and endorsed by the Association of Advertising Agencies (AAA); this is SA's premier media program for aspirant media planners, buyers and media sales representatives





Starts: 	Tuesday, 2rd June 2009 


Duration: 	Approx. 6 months 


Venue: 	AAA School of Advertising, Auditorium, Bree Street, Cape Town 


Lectures: 	Tues and Thurs evenings (done by key industry leaders) 


Time: 		17h30 - 19h30 


Cost: 		R8570-00. 							


Textbooks:	 2 x books are prescribed:  


Strategy Media Decisions: Marian Azzaro (R600 from AAA School) 2nd Edition.


Media Planning – Art or Science: Gordon Muller (R300 from AMASA) 3rd Edition. 


Contact: 	Drusilla Triegaardt on (021) 422 1800 or �HYPERLINK "mailto:dru@aaaschool.co.za"�dru@aaaschool.co.za�


Deadline:	Registration closes Thursday 28th May.   























Why and who should do the Course?: The course is essential for those who are either full time 3rd year AAA Marketing students OR those working full time, but would like to gain a solid grounding and knowledge of media planning, strategy and the SA media landscape. The course will provide participants with a thorough and comprehensive knowledge of all aspects of media, their advantages and disadvantages of each media channel and ultimately provide students with the ability to develop a full media plan and strategy for a client or agency. 





The course is specifically designed for 3rd year full time AAA Marketing Students as well as Part time students (media sales staff, media buyers, junior media planners, clients or agency account executives/account managers). It’s for those who want to either get into media planning for a career OR who require a greater understanding of media strategy in order to improve their status as a brand manager, account manager or media buyer. 





Full curriculum calendar attached. Course Mark made up as follows :


Day in the life of (Target Market Project)		5%


Test #1 (Open book)					15%


TV Project						5%


Thinking out of the box project			10%


Test #2 (Open book)					15%


Big team project					20%


Final Exam (Open book)				25%


Attendance throughout the year			5%











